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	Section 1 – General Corporate Information

	Corporate Name
	

	RPRA ID Number
	

	CRA Number
	

	Six Digit NAICS Code
	



	Section 2 – Activity Indicators

	2025 Ontario Gross Revenue
(Based on Provincial Corporate Income Tax Allocation)
	

	Ontario Locations as of Dec 31, 2025
(e.g. sum of retail stores, branch locations, offices, or manufacturing locations, etc.)
	



	Section 3 – Understanding The Producer

	Section 3.1 – Document for RPRA what your process for how your system is set up. You should answer the following in your explanation:
· What is your marketing process, including how products are supplied in Ontario (e.g., ecommerce, retail sales, etc.)?
· How are products supplied in Ontario tracked separately from products supplied in other provinces?
· How is a SKU (Stock Keeping Unit) set up in your ERP/database/system, and what product specifications are included (e.g. product weight, product description, brand name, etc.)?
· How are other non-SKU Supplied Units (e.g. units of paper, packaging, or packaging-like products supplied into the Ontario marketplace) set up in your ERP/database/system?
· What is your methodology for determining how the paper, packaging and packaging-like products are supplied in Ontario?

	






















	Section 3.2 – Document for RPRA more about your Corporate Structure: 
· Is your organization a parent company with subsidiaries, affiliates? How does trademark ownership work in your organization? Are any trademarks owned by an offshore/parent entity and licensed to a Canadian subsidiary? Please name subsidiaries and affiliates, delineate trademark ownership based on your corporate structure.
· Are the reporting results consolidated across these entities or reported separately by legal entity? Please identify any entities included in or excluded from consolidated reporting, including the RPRA Account ID or registration status for each legal entity reporting separately.
· How does your organization track and eliminate intercompany sales or transfers between subsidiaries prior to reaching the end-consumer in Ontario?

	








































	Section 4 – Understanding Supply Data

	Section 4.1 – Document for RPRA how you prepare to report your Gross Supply. You should answer the following in your explanation: 
· What is the producer’s step-by-step process for preparing the Gross Supply, including what systems or applications are used to track product supply and what reports are used (Ensure that all details required to understand how the product supply report is prepared are documented).
· Please be specific about the process supporting the validation of supplied units. For example, if you use ‘Actual Weights’, articulate how you collect actual weight information, validate it, and what evidence you retain to support it. As another example, for an Average Bill of Material (ABOM) methodology, articulate the categories you use, how you calculate the average for a category, and what evidence supports the data used in the average.
· What specific control checks were executed to ensure that no corporate subsidiaries, newly acquired brands, or alternative sales channels (such as e-commerce, third-party marketplace, or direct-to-consumer shipments) were omitted?

	


































	Section 4.2 – Document for RPRA how you prepare to Brand List. You should answer the following in your explanation: 
· What is the producer’s step-by-step process for preparing the Brand List, including what systems or applications are used to track obligated and non-obligated brands (Ensure that all details required to understand how you have prepared information for the Brand List sheet is documented).
· What internal governance process is used to maintain and review your Brand List? Specifically, if you are not reporting for a brand, what mechanism do you use to periodically confirm that the counterparty is active, compliant, and actively reporting those units to RPRA to prevent orphaned material?

	






































	Section 4.3 – When assessing the brands you are not reporting on behalf of, compare the brand holder / vendor name against the list of registered Blue Box producers. Are there brand holders / vendors who are also not on RPRA’s registered list?

Please provide a list identifying the largest 10 company names by units sold that you are not reporting on, who are not on RPRA’s registered Blue Box producer list. Please provide an indication of units sold for each of the 10 companies.

**if not applicable based on your business type, write “N/A” in the section below**


	








































	Section 4.4 – Document for RPRA how you prepare to information pertaining to your supply report (marketing materials, advertisements or SKUs) not included in your report based on your determination that they represent disbursements or sales to businesses, or institutions (which are exempt from Blue Box Reporting). To be clear; this section is not referring to any deductions you are claiming to your Gross Supply, this is referencing excluded material, because its Business-to-Business (or equivalent).

RPRA needs general descriptions of any method used to exclude weight from your Blue Box report, so that we can validate that approach is reasonable, and not unduly classifying residential sales as corporate without justification.

As some examples, see list below:

	Material Excluded from Supply
	Description of unit, and reason for exclusion (whole or in part)

	e.g. Reim of Paper 
	Excluded based on sales associated with a particular hashed or tokenized credit card, in a scenario where they spend more than $10,000 annually on paper

	e.g. Mailed Advertisement or Magazine
	Excluded based on unit + address + postal code combination in StatCan’s National Address Register having a Building Usage Code of “3” or “Non Residential”

	e.g. Banking Loan Paperwork, or Insurance Paperwork
	Excluded based on account being associated with a business. This account distinction is supported by CRA numbers associated with the account.

	





























	Section 5 – Deductions & Compostables

	Section 5.1 – Document for RPRA how you prepare to report on Deductions. You should answer the following in your explanation: 
· What is the producer’s step-by-step process for claiming your Deductions, including what systems or applications are used to track product deductions and what reports are used (Ensure that all details required to understand how the product supply report is prepared are documented).
· If you claimed a deduction using a study, please provide the study alongside this Supply Assessment Form as a separate attachment.
· What specific control checks were executed to ensure that deduction reporting is accurate?

**if you did not claim a deduction, write “N/A” in the section below**


	



































	Section 5.2 – Document for RPRA how you prepare to report on Compostables. You should answer the following in your explanation: 
· What is the producer’s step-by-step process for claiming your Compostables, including what systems or applications are used to track compostable packaging & packaging-like products and what reports are used (Ensure that all details required to understand how the product supply report is prepared are documented).
· If you claimed compostables, please write a short note attesting to the fact that you have the document/evidence for each unique supplied unit:
· A valid, unexpired Third-Party Certificate of Conformity issued by an accredited, independent certification body that explicitly lists the brand name, SKU, or model number of the product. The certificate must be of one of the following standards: CAN/BNQ 0017-088, ISO 17088, ASTM D6400, ASTM D6868, or EN 13432.
· Documentation illustrating that compostable material cannot be recycled by Ontario's collection system (in other words, system treats the material as contamination at either the primary or secondary processor level, e.g. residue, lowered recycling yields, etc). Evidence could be a specification sheet indicating the compostable material’s Ontario recycling capacity, or attestation from a Producer Responsibility Organization (PRO) or the System Administrator.  
You will be asked to support claimed compostables with evidence should this inspection escalate to a Verification Review or an Audit.
· What specific control checks were executed to ensure that compostable reporting is accurate?

**if you did not claim compostable material, write “N/A” in the section below**


	

























	Section 6 – Reporting Completeness Checklist

	Section 6.1 – Paper
	Included?

	
	Yes
	No
	N/A

	6.1.A: Did you include all magazines, directories, waste collection calendars, catalogues, flyers, other forms of mailed advertising, including addressed envelopes to customers/residence?
	☐
	☐
	☐

	6.1.B: Did you include all marketing material, advertisements, promotion books, information books, coupon book, etc. provided to customers physically by handing them the materials. As additional examples, this would include in-aisle coupons provided in a grocery store to customers on shelves or marketing handouts at a booth.
	☐
	☐
	☐

	6.1.C: Did you include copies of printed material physically provided to the customer, like a copy of contract they signed, printed statement of accounts, or cheque book? As additional examples, this would include any printed material provided by a bank, insurance company or municipality to a customer in person, like a printed copy of a mortgage or insurance contract, or printed building permits.
	☐
	☐
	☐

	6.1.D: Did you include all shipping packaging to customers? This includes return labels provided to customers/residence.
	☐
	☐
	☐

	6.1.E: Did you include paper (including envelopes) issued like T5/T3 slips, mailers for credit & debit card, Ontario non-corporate shareholders for annual general meetings, proxy votes, invitations to earnings calls, or annual reports, etc.? This includes paper or packaging mailed to employees, like a T4 slip, pay stubs, benefit information.
	☐
	☐
	☐

	6.1.F: Did you include all parking permits, waste or recycling collection notices, voting documentation, utility bills, parking tickets, snow removal notices, by-law violation notices, public consultation notices, information sheets, transit schedules, maps, projected construction notices, or public transit transfers.
	☐
	☐
	☐

	6.1.G: Did you include all product instruction manuals, quick-start setup guides, warranty cards, and "how-to-assemble" booklets?
	☐
	☐
	☐

	6.1.H: Did you include all thermal or standard receipt paper provided to customers at checkout terminals, point-of-sale kiosks or an Automated Banking Machine (ATM)?
	☐
	☐
	☐

	6.1.I: Did you include all paper bags or boxes provided to the customer at checkout? This includes reusable bags purchased by the customer at checkout or in-aisle and includes IC&I boxes used to ship products to store that were later provided to the customer at checkout as transportation packaging (note – IC&I material is otherwise exempt, unless provided to the customer).
	☐
	☐
	☐

	6.1.J: For food service or food court operations, did you include all paper-based clamshells, unsealed beverage cups, moulded fibre trays, sleeves, and paper cutlery/straws?
	☐
	☐
	☐

	6.1.K: Did you include packaging that consumers frequently retain, like the box for a board game, or box for a puzzle?
	☐
	☐
	☐

	6.1.L: Did you include mailed material from subordinate entities, like branded material provided at a separately incorporated auto dealership or mailed material from elected officials, including holiday cards, and general political mailers?
	☐
	☐
	☐

	6.1.M: Did you include packaging-like products, including lottery tickets, stickers, greeting cards (including envelope), notebooks, comic books, printed posters, calendars, blank printer paper, lined paper, envelopes, sticky notes, gift tissue paper, other stationary, paper moving boxes, single-use woven baskets, single-use decorative boxes, gift wrapping paper, etc.? These examples are illustrative, not all encompassing.
	☐
	☐
	☐



	Section 6.2 – Plastics
	Included?

	
	Yes
	No
	N/A

	6.2.A: Did you include all plastic bags provided to the customer at checkout, produce bags or flexible film overwrap? This includes reusable bags purchased by the customer at checkout or in-aisle. 
	☐
	☐
	☐

	6.2.B: Did you include packaging that consumers frequently retain, like durable packaging for power tools?
	☐
	☐
	☐

	6.2.C: For food service or food court operations, did you include all plastic takeout containers, portion cups, plastic drinking cups, lids, and plastic cutlery or straws? This includes plastic stretch wraps, cling films, or plastic bags protecting in-store prepared foods sold to consumers.
	☐
	☐
	☐

	6.2.D: Did you include packaging-like products, plastic totes, single-use plastic-based cutlery sold as a set, single-use plastic cups sold individually or as a set, single-use packages of plastic containers sold as a set, plastic-based gift wrap, or other plastic wraps not marketed as for the protection or handling of food. These examples are illustrative, not all encompassing.
	☐
	☐
	☐



	Section 6.3 – Metal
	Included?

	
	Yes
	No
	N/A

	6.3.A: Did you include metal packaging-like products sold to consumers, including empty tin cans for home food preservation, aluminum foil sheets/rolls, pie plates, and baking trays? These examples are illustrative, not all encompassing.
	☐
	☐
	☐

	6.3.B: Did you include steel and aluminum aerosol containers used for non-beverage items such as hairsprays, deodorants, cooking sprays, or household air fresheners, whipped cream, sunscreen, bug repellant, shaving cream or other pressurized containers not obligated under O. Reg 449/21?
	☐
	☐
	☐

	6.3.C: Did you include all metal closures, crowns, screw caps, pull-tabs, and jar lids that accompany glass, plastic, or composite containers?
	☐
	☐
	☐

	6.3.D: Did you include steel tins, aluminum boxes, or decorative metal canisters used for biscuits, confectionery, tea, or seasonal gift sets?
	☐
	☐
	☐



	Section 6.4 – Glass
	Included?

	
	Yes
	No
	N/A

	6.4.A: Did you include glass packaging-like products sold as retail items, such as empty glass jars and bottles intended for home canning, preservation, or decorative storage? These examples are illustrative, not all encompassing.
	☐
	☐
	☐

	6.4.B: Did you include small glass vials & samplers, like those used to distribute samples of perfumes or essential oils?
	☐
	☐
	☐

	6.4.C: Did you include glass pots, jars, or crocks used as primary retail packaging for specialty food products (e.g., gourmet mustards, artisanal cheeses, yogurts)?
	☐
	☐
	☐


 
	Section 6.5 – Materials not obligated by the Blue Box Regulation
	Included?

	
	Yes
	No
	N/A

	6.5.A: Did you include any alcohol or non-alcoholic (e.g. beer, wine, cider) packaging (inclusive of both glass bottles and any cardboard packaging)? For further clarity, non-alcoholic packaging exempt from the Ontario Deposit Return System is also exempt from reporting under the Blue Box Regulation.
	☐
	☐
	☐

	6.5.B: Did you include any wood packaging or packaging-like products?
	☐
	☐
	☐

	6.5.C: Did you include any porcelain or ceramic packaging or packaging-like products?
	☐
	☐
	☐

	6.5.D: Did you include pharmaceuticals or sharp regulated under O. Reg 298/12?
	☐
	☐
	☐

	6.5.E: Did you include garbage bags, or products made from non-certified compostable flexible plastic that is ordinarily used for the containment, protection, or handling of food such as plastic wrap, sandwich bag, freezer bag?
	☐
	☐
	☐

	6.5.F: Did you include reusable food or drink containers supplied empty?
	☐
	☐
	☐

	6.5.G: Did you include hardcover and softcover books?
	☐
	☐
	☐

	6.5.H: Did you include diapers or toys (products; not referencing the packaging for these items)
	☐
	☐
	☐

	6.5.I: Did you include natural textiles packaging or packaging like product? Examples include a ribbon, a reusable jute shopping bag.
	☐
	☐
	☐
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